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The Brando Named “#1 Resort in the South Pacific” and “#20 Hotel in the World” in Travel + Leisure Magazine’s World’s Best Awards 2016
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Tetiaroa, French Polynesia – Travel + Leisure announced today the results of the prestigious World’s Best Awards 2016, ranking The Brando the “#1 Resort in the South Pacific” and “#20 Hotel in the World.” This acknowledgement marks the island resort’s inaugural debut on this coveted awards list. 
The World’s Best Awards results are based on data collected from an annual survey.  The final rankings for each resort were compiled based on scores from criteria including rooms/facilities, restaurants/food, location, service and value.

“We are honored to make our World’s Best Awards debut as the #1 resort in the South Pacific and the #20 hotel in world within the first two years of opening,” said Richard Bailey, chairman & CEO of Pacific Beachcomber, which built and operates The Brando.  "Our employees work tirelessly to provide an authentic and memorable experience for our guests each day, and this acknowledgement helps solidify The Brando among the best in the South Pacific and around the world.”

To view the final rankings for each category, and specifically “The 5 Best Resorts in the South Pacific,” please visit http://www.travelandleisure.com/worlds-best. 
The Brando was previously recognized by Travel + Leisure editors on the 2015 It List, honoring the best new hotels around the globe each year.

For more information or reservations for The Brando, visit www.thebrando.com or contact your local travel agent or tour operator.  

Editor’s Note:

About The Brando 

The Brando is an exquisite luxury resort on French Polynesia’s breathtakingly beautiful private atoll of Tetiaroa—an atoll composed of a dozen small islands surrounding a sparkling lagoon 30 miles north of Tahiti.  The Brando was inspired by Marlon Brando’s original vision to create a venture of sustainable development that resonates with visitors and fosters opportunities to get to know both the place and people of French Polynesia. With access by Air Tetiaroa, the resort is a pioneering model of sustainable technology with sea water air-conditioning and renewable energies and offers carefree luxury in the midst of pristine nature. The all-inclusive resort features 35 deluxe villas each with its own private beach area and plunge pool, restaurants showcasing Polynesian and French cuisine, a luxurious Polynesian spa, a lagoon-view bar, beach bar, pool, organic garden, library, pearl shop, boutique, water sports, and an Ecostation. The Brando is a founding member of National Geographic Unique Lodges of the World, a collection of boutique hotels in extraordinary places around the world with a demonstrated commitment to sustainability, authenticity and excellence. The Brando is also a Virtuoso Preferred Resort.

Methodology
A questionnaire developed by the editors of Travel + Leisure, in association with Wylei, was made available to Travel + Leisure readers at www.tlworldsbest.com from November 2, 2015, to February 29, 2016. The scores are indexed averages of responses concerning applicable characteristics. Respondents were asked to rate airlines on four characteristics; hotels, hotel brands, islands, airports, car-rental agencies and destination spas on five characteristics; and cities, cruise ships, tour operators, and safari outfitters on six characteristics. For each characteristic, respondents were asked to rate a candidate on a five-point scale of excellent, above average, average, below average and poor. Required component ratings were then averaged, creating an overall score. A minimum number of responses was necessary for a candidate to be eligible for inclusion in the World’s Best Awards listings. Some companies were eligible to be rated in multiple categories, including cruise lines, tour operators, and safari outfitters. In all cases, companies and properties have different scores for each category.
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